
It is very pleasing that it has been almost a year since I 
joined the Federation and this feat coincides with the 
launch of the newly revamped newsletter. The newsletter 
delivers on a number of the Executive Committee’s 
sanctioned projects. It is envisaged that this news-
letter will ultimately become an important source 
of information with a broad coverage of the South African 
aluminium industry, as well as other significant global 
events and issues of interest to AFSA members.

We have just held a successful Annual General Meeting (AGM) in which 
the Memorandum of Incorporation (MoI) of the Federation was amended to deal predominantly 
with the deficiencies brought about by the less-than-adequate participation of members in the 
affairs of the different associations. In the previous MoI, 
each of the different Federation’s associations were 
expected to hold stand alone meetings quarterly as well 
as AGMs. These meetings have over time evolved into 
a single meeting covering the interests of the Surface 
Finishers, Casters and Fabricators; contrary to the provisions 
of the MoI. The recent amendments have since ensured 
full compliance to the MoI and the members can now hold a Technical Meeting to deliberate on 
all matters affecting the industry and be able to share best practices with each other. 

EXCO has also adopted a new Marketing Plan, which seeks to showcase the capacity and 
capability of AFSA members in their diversity. The plan calls for a greater emphasis on export 
promotion by exploiting the various government export promotion support opportunities 
on offer. AFSA’s attempts to pursue these offerings have not succeeded due to only a few 
members submitting applications by the set due dates. AFSA remains optimistic that the 
situation will improve as more and more members become aware of these opportunities. 

In closing, I would like to say that the success of this newsletter will be dependent on AFSA 
members and sponsors providing much-needed inputs in the form of advertorials, company news 
and industry developments. I urge you to give us suggestions regarding topics of interest which 
we can investigate and report on in the upcoming editions of this, your newsletter.  n
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EXCO has also adopted a new 
Marketing Plan, which seeks 

to showcase the capacity and 
capability of AFSA members 

in their diversity. 



EDITOR’S CORNER

I am delighted to introduce the 
very first issue of our new AFSA 
publication, SA Aluminium News. 
This digital newsletter is specifically 
aimed at AFSA members as well as 
the aluminium industry at large. We 
encourage all AFSA members to use 
this platform to share their company 
news as well as contribute towards 
wider industry news.

Why start an AFSA-specific newsletter? 
AFSA is the voice of and the gateway to, 
the South African Aluminium industry and 
as such – a newsletter provides the perfect 
medium for engaging conversation between 
the Association and its members. It serves 
as a platform to announce industry news, 
member news, upcoming events and 
Association meetings.

In this issue we feature our AGM report-back 
as well as the company representatives that 
will assume positions on EXCO.

We have also decided to incorporate a 
regular snippet in each issue which will 
feature a profile on an AFSA member. 
We would like to use this newsletter to 
showcase our members and the various 
products and services they provide. The 
idea is that each and every member will 
be featured at some stage during all the 
newsletter issues. If you already have a 
profile in place that you would like us to 
publish, please contact Rentia at the AFSA 
offices and she will assist you. You can 
contact her on (011) 455 5553 or send her 
an email at rentiam@afsa.org.za.

WANT TO RECEIVE ALL 
ISSUES TO YOUR DIRECT 

EMAIL ADDRESS?

Please register by 
contacting Rentia at 

the AFSA offices 
on (011) 455 5553 or 

email her 
at rentiam@afsa.org.za

AFSA AGM 
REPORT-BACK
The 38th AFSA AGM was held on Wednesday the 12th of June 2019 at the 
Fiddlewoods Restaurant in Bedfordview and was well attended.

Mr Mertens, the AFSA Chairman, invited Mr Roy 
MacPherson of Nwanda Incorporated Chartered 
Accountants;  AFSA’s auditors;  to explain the 
Annual Financial Statement, which was 
reviewed and approved by EXCO prior to the 
AGM.  As there were no objections, it was 
accepted by all present. Based on the 
effectiveness of the audit, it was also ac-
cepted that Nwanda Incorporated Charted 
Accountants will continue as AFSA’s auditors 
for another year.

A special resolution was discussed – proposed 
amendments to the AFSA Memorandum of 
Incorporation (Mol), clauses 8, 13 and 24, was 
tabled and accepted by all members. 
 
Mr Mertens presented his Chairman’s report for 
2018/19 and invited all members to read the 
more detailed report, which was included in 
the AGM papers.  No questions or comments 
were raised with regards to the report.          

A NOTE ABOUT AFSA’S SPONSORS

In terms of clause 8.2.4 and 13.3.1 of the AFSA 
Memorandum of Incorporation, any regular, 
associate or honorary member, who, in addition 
to paying the prescribed annual subscription for 
the current year, contributed at least R50 000 
towards the Federation’s total income during 
the previous year as reflected by the audited 

income statement for that year, shall be classed 
as a sponsor of the Federation for the current 
year provided that the member concerned has 
accepted that position in writing ten days prior 
to the Federation’s annual general meeting.  One 
member from each sponsor was nominated 
in writing.

The AFSA Executive Committee Members 
elected are as follows:

Chairman: Mr David Mertens (re-elected)
Vice-Chairs: Zithulele Gumede (Hulamin) and 
Shawn Williams (SurTec)
Company representatives:
Kevin Morgan (South32) 
Ayanda Mngadi (Hulamin Ltd)
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Sudesh Singh (Zimalco)
Mohamed Khalid (Alba)
Shawn Williams (SurTec) alternate,
Jason Govender
Patrick O’Shea (Scott Bader)
alternate, Louise Hofmeyr

Technical Committee:

It was decided at the AGM to no longer have 
separate Association committees and as such, 
a single Technical Committee was formed.  The 
Chairman of this Committee is still to be finalised 
and will be elected at a special AGM on the 
14th of August. 

The representatives of  the Technical Com-
mittee are as follows:

Brian Dennis (AFSA Technical Consultant)
Alex Dewar (Ferro SA)
Otto Wood (Hulamin Extrusions)
Lalie Rainsford (Aluminium And
Metal Traders cc)
Paul Boshoff (PDC)
David Mertens (Autocast)

Elected from the floor:

Dave Barry (Individual member)
Sizwe Khumalo (Isizinda)
Enno Krueger (Foseco)

IN CLOSING

The meeting was closed just before 5pm, 
after which Mr Francois Fouche of Trade 
Advisory gave an overview of activities that  
Trade Advisory can use to identify export 
opportunities for the Aluminium Industry.  Mr 
Fouche’s presentation is available from AFSA.  
Contact Rentia Malan should you wish to get 
a copy. n

MEMBER PROFILE

GUALA CLOSURES GROUP
AFSA would like to extend a warm welcome to our newest member, Guala 
Closures. The market leader in the production of aluminum and “non-refillable”-
closures, Guala Closures provides a wide range of innovative and technological 
solutions to protect the quality of the products. Their extensive product range 
includes no-refillable and anti-counterfeiting closures for spirits, screw caps 
for wine, varying closures for water, beer and soft drinks as well as aluminium 
closures for oil and vinegar.

On the strength of over 60 years of experience in the safety closures sector, safety systems with 
an extremely high technological content are analysed and designed, using know-how 
matured from extensive experience in this sector. Guala Closures Group has always used the latest 
technologies in both Research and Development (R&D) and in production.

They are able to design totally customised closures in an infinite range of colours, 
shapes, sizes and materials to meet the needs of customers and to enhance brand image. 
Their latest range, Secret Garden, was developed as a result of the growing craft trend across 
the beverage and food industries. This range is developed through combining cork with a 
combination of materials including aluminium, gravitas, wood, plastic, mother-of-pearl and 
stone. Closures can also be customised according to client requirements. n

GUALA CLOSURES SOUTH AFRICA

Tel: 021 508 7100
www.gualaclosures.com
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CHAIRMAN’S REPORT
By David Mertens, Chairman of the Aluminium Federation of South Africa

Both global and local events, decisions and 
policies affect the industry. There has been no 
shortage of rapid changes over the past year.   
We all look forward to the country settling 
after the recent elections. Election promises 
focused on revitalising the economy need 
to become reality to ensure the country 
can emerge from a very difficult period. The 
President reduced the size of the Cabinet by 
merging a number of Ministries to reduce 
spending, streamline government and avoid 
duplication of functions. We trust that DTI 
under the leadership of Minister Patel will 
be working together with National Treasury 
in developing policies aimed at growing the 
industry in general and our industry in 
particular. The South African aluminium 
industry could be poised for growth if an 
economic upturn fuelled by policy certainty 
and the envisaged increased infrastructure 
spending materialises.

However, many challenges and concerns 
remain.  AFSA, as a major industrial 
organisation, wants to be part of South 
Africa’s transformation to a lower-carbon, 
climate-resilient and resources-efficient 
economy.  We are concerned that the recent 
uncoordinated imposition of the Carbon 
Tax will result in further increases in energy 
prices and depress GDP growth, while 
making South Africa a less attractive 
destination for foreign direct investment. 
We believe that the introduction of the 
tax is not aligned with South Africa’s 
developmental status and current national 
circumstances and nei-
t h e r  n e c e s s a r y  n o r 
suitable in the current 
economy. South Afri-
ca’s GHG emissions are 
presently within the limits 
of South Africa’s com-
mitment to the Paris 
Agreement  and un-
l ikely to increase above this level 
before 2022 – 2025. Therefore, we would 
have preferred focus on cohesive policy 
development and consolidation of key 
environmental, energy, trade and industrial 
policies. AFSA will continue to actively engage 
with Government and other stakeholders 
regarding such policies for South Africa. 

On the international front, the continued 
trade tensions between the US and China 
remains a challenge for the global economy 
and creates uncertainties for our markets. It 
is AFSA’s assertion that this resulted in 
China seeking alternative markets and 
markets such as South 
Afr ica  have become 
targets. In relation to our 
access to US markets, 
South Africa’s aluminium 
industry received a re-
prieve from the Section 
232 tariffs on about 165 
tariff  l ines.  This has 
been achieved with the 
s u p p o r t  o f  t h e 
DTI and some inputs from the US 
Aluminium Associat ion.  AFSA wi l l 
continue to monitor the exports to US and 
appraise the members of the developments 
in this regard. 

The Federation remains the ‘voice of the 
aluminium industry’ and relies on its 
membership’s participation and continued 
support. Our membership remains diverse, 
comprising of manufacturers, distributors, 
importers and exporters of aluminium prod-
ucts. During the past financial year, AFSA 
represented and defended its members’ 
interests at all levels and will continue to do 
so in future.

ADVOCACY AND SERVICES

AFSA engaged with the Government and 
some of its entities to advance the industry and 

its interests.  These engage-
ments covered a wide range 
of policy issues relating 
to trade, environmental 
policy, industrial policies 
and regulated pricing.  

The Federation cooper-
ated with many related 
Associations, Federations 

and the Aluminium Stewardship platforms, 
which remains an important global fora 
to deal with the current aluminium 
overcapacity situation. AFSA ensures that 
the local aluminium industry is globally 
recognised. Furthermore, AFSA’s participation 
in these fora provides members with access 
to various committees focused at growing 

the demand for aluminium, promoting the 
benefits of aluminium and defending the local 
aluminium industry.  

AFSA ensures that members’ interests are 
represented and that members are kept 

informed of any devel-
opments affecting the 
sector. AFSA represent-
ed our industry at the 
NERSA hearings regarding 
Eskom’s MYPD4 and RCA 
tariff applications. 

AFSA’s membership of 
BUSA further brings a 

range of benefits to members, particularly 
regarding energy and environmental policies.

AFSA has maintained the technical assistance 
scheme which is aimed at providing technical 
assistance to members, members’ custom-
ers and non-members alike on a free initial 
consultation basis. This scheme assists in 
keeping AFSA informed of the developments 
and challenges within the industry. This 
service is widely used by both big and small 
companies in the country. The members’ 
continued participation in the affairs of the 
Federation will contribute towards positioning 
AFSA at the forefront of championing the use of 
aluminium as a material of choice in various 
applications.

The AFSA Exco approved a revised market-
ing plan for the organisation. This results in 
some changes relating to AFSA’s corporate 
identity. 

The AFSA website has been revamped and 
is now more user-friendly and attractive.  
Measurements for traffic flow are being 
conducted as a precursor to introducing 
advertising. 

A further focus of the approved marketing plan 
is to assist members to identify and pursue 
export opportunities.  A number of 
international exhibition opportunities have 
been identified and shared with members. 
AFSA aims in the next financial year to 
participate and represent members as well 
as showcase the South African aluminium 
industry’s capacity. These shows include 

The South African aluminium industry remains one of the major contributors to the country’s economy employing in excess of 15,000 
people directly and indirectly. It plays a vital role in the strategic development of the South African economy. AFSA represents the 
aluminium industry and Government acknowledges AFSA as the authority on all matters relating to aluminium.  

The South African aluminium 
industry could be poised 
for growth if an economic 
upturn fuelled by policy 

certainty and the envisaged 
increased infrastructure 
spending materialises.

AFSA ensures that members’ 
interests are represented 

and that members are 
kept informed of any 

developments affecting 
the sector. 
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Aluminium USA (Nashville), Autome-
chanika (Johannesburg) and Import Expo 
(Shanghai), next to the NAACAM show 
recently held in Durban. A number of road-
shows are scheduled to take place in Cape 
Town, Pietermaritzburg and Port Elizabeth. 

Following on from the successful conference 
held in Cape Town in 2016, AFSA envisages 
hosting another AFSA International Alu-
minium Conference in 2021. Progress in this 
regard will be communicated to the members 
in due course.

The South African Aluminium Industry 
Roadmap (SAAIR) remains an important 
blueprint to be taken into account by industry 
and Government to capitalise on the growth 
potential of the local aluminium industry.  
AFSA plans to embark on a process to share 
the Roadmap with a wide range of 
stakeholders so that it can be imbedded in 
policy making processes of government and 
for it to be embraced by AFSA members. 
This effort will be subject to availability of 
funding and support. At the core of the 
Roadmap lies the security of supply of liquid 

primary aluminium and, certainty around the 
Electricity Supply Agreement (ESA) for the 
primary smelter is fundamental to the 
successful implementation of the SAAIR.

On a positive note, we understand that 
the smelter is making good progress in 
finalising a long-term power contract with 
Eskom, which will bring certainty to our 
industry and enable the growth of our 
downstream industries. n

AFSA FULLY REPRESENTED 
IN PARLIAMENT
AFSA was invited by Minister Ebrahim Patel to represent the aluminium industry 
in Parliament on the occasion of the Department of Trade, Industry, and Com-
petition (DTIC)’s budget speech, and the federation was duly represented by its 
CEO, Mr. Muzi Manzi.  The Minister reported that the Department of Economic 
Development (EDD) and Trade and Industry (DTI) will officially merge in March 
2020 to become DTIC. This gesture demonstrates the faith the Department has 
in AFSA as being a true representative of the aluminium industry in South Africa.

The Minister is of the view that in the next five 
years , the work of DTIC will revolve around the 
implementation of the newly ratified African 
Continental Free Trade Area (AfCFTA), which 
as a trade agreement, seeks to bring all the 
54 African economies with a population of 

1.2 billion under single trade area. It is envis-
aged that this trade agreement will come into 
effect from 01 July 2020. According to Minister 
Patel, South Africa’s participation in AfCFTA 
will create in excess of 250,000 job 
opportunities locally. Departmental officials 
are currently working to finalise the tariff 
schedule, listing products and rules of origin 
and the industry will be consulted through 
appropriate channels in due course and it is 
expected that all the agreements among the 
countries will be finalised by the end of the year.
 
Other than the work around AfCFTA, the 
department will assist companies to improve 
performance, dynamism and competitiveness. In 
addition, there will be focus around increas-
ing the level of investment in the economy in 
support of the President’s investment drive. 
According to the Minister, the department 
will also focus on transformation by pledging 
R40billion over the next 5 years to support 
Black industrialists. Lastly, financial resources 
will be made available to develop special eco-
nomic zones, industrial parks as well as business 
and digital hubs.

The Minister further emphasised that he 
considers the private sector to be a pivotal stake-
holder of Government and as such pledged 
support so that they can grow and become 
dynamic. AFSA and its members pledge their 
support and will continue to advocate for the 
aluminium industry. n

MEETING SCHEDULE

EXCO – EXECUTIVE COMMITTEE
These will be held on WEDNESDAY’S 
at 10h00.  

DATES:
4 September 
20  November 

TECHNICAL MEETINGS
The AFSA Technical Meeting will be held 
on WEDNESDAY’S at 10h00.  

(Aluminium Casters Association, 
Aluminium Surface Finishers Association 
and Aluminium Fabricators/Sheet 
Products Association)

DATES: 
14 August 
16   October 

UPCOMING EVENTS

8TH ANNUAL GLOBAL AUTOMOTIVE 
LIGHTWEIGHT MATERIALS SUMMIT
20-22 August 2019, Detroit, USA

ALUMINIUM MARKET UPDATE
28-29 August 2019, Atlanta, USA

ALUMINIUM USA
12-13 September, Nashville, Tennessee

AUTOMECHANIKA JOHANNESBURG 
2019
18-21 September, Johannesburg, South 
Africa

CHINA INTERNATIONAL IMPORT EXPO 
2019
05-10 November, The National Exhibition 
and Convention Center (Shanghai)

ARABAL 2019
19-21 November, Kingdom of Bahrain

Muzi Manzi outside the steps at 
Parliament in Cape Town
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ACHIEVING OPTIMUM PERFORMANCE FROM
ARCHITECTURAL ALUMINIUM SURFACE FINISHES

TECHNICAL TALK

HOWEVER:

l None can be repaired, in situ, to match 
 the original finish’s potential life span. 
 Damage and unsuitable installation 
 techniques, which could shorten the 
 product’s life, must be understood and 
 avoided.  Such efforts will be highly 
 productive.
l Tr a d i t i o n a l  m a n u a l  a n d  l o we r 
 technologies, cannot match the factory 
 sourced finishes.

The costs of “doing it properly” are low 
compared with those of replacement or 
rectification. Some examples of the 
learning experiences from the AFSA 
Te c h n i c a l  As s i s t a n ce  s c h e m e  a n d 
current know how are given.

1. Recognise the corrosivity and required 
 service life for a project. Inland ratings 
 are given as “C2” i.e. low to C5X for the 
 “extremely high corrosivity” of beach- 
 front type applications.
2. Define the finish in terms of technical 
 specifications such as Qualanod, 
 Qualicoat, SANS 1796 or SANS 999 and/ 
 or demand that a Finisher has “Approved 
 Applicator” status under major powder 
 suppliers’ Quality Assurance schemes.  
 These will help to avoid unnecessary 
 problems such as paint peeling, 
 blistering, high gloss losses, colour 
 fading etc.
3. For  ex treme beach front  (C5X) 
 applications some powder applicators 
 offer a “Seaside” Grade with some 
 additional corrosion and adhesion benefits.
4. Coil Coating for industrial roofing and 

 siding applications gives many technical 
 options of which high durable polyester 
 or PVDF coatings are the commonest.  
 These can be tailored for durability, 
 low maintenance, environmental and many 
 other benefits. One currently acknowl- 
 edged advantage of such aluminium 
 profiled roofing is that:
 A well designed aluminium roof remains 
 trafficable into the second or third 
 decade of service.
5. Guarantees are often available for major 
 projects but the same successful  technolo- 
 gies can generally still be acessed even 
 down to single dwellings.
6. Aluminium, even after long service, 
 can be profitably recycled and a 
 considerable proportion of its initial 
 value can be retrieved.
7. Some effective practical techniques are 
 recognised to avoid corrosion problems 
 e.g.:
 7.1 Fasteners: 
  Use aluminium or 304 or 316 
  austenitic stainless steel fasteners 
  especially in C4, C5 or C5X environ- 
  ments.  Some recent “look-a-likes” of 
  a 2xx stainless steel type which are 
  austenitic but unsuitable for corrosive 
  environments have been recorded 
  failing on coastal industrial roofs 
  within four years.
 7.2 Sealants and Washers:  
  Use durable polymers which are not 
  carbon filled types to avoid galvanic 
  and filiform corrosion effects.
 7.3 Low tack tape:  
  The value of low tack tape is being 
  increasingly appreciated and should 
  be used to protect finishes until all 
  trades have left the site. Too many 
  unnecessary problems have been 
  noted from this cause and from 
  simple negligence in handling 
  finished fenestration. However, 
  ensure such tapes are removed 
  within four months to avoid unsightly 
  adhesive transfer and hardening as 
  has been seen on a small number of 
  coastal and inland properties.
 7.4 On-site repair techniques:
  Limited on-site repair techniques are 
  authorized in the national and 
  international standards. However, 
  too often, careless damage is more 

  extensive and has necessitated 
  replacement of the component.  
  I f  necessar y,  there are some 
  recognised over-coating techniques, 
  but they are not comparable in 
  performance with the proper factory 
  finishes – arguably offering 50% of 
  their life. Amateurish over-coating 
  which does not recognize the 
  problems of preparation and 
  adhesion has been noted to peel off 
  within six months.
 8. Cleaning and managed maintenance 
  programmes can be readily defined to 
  preserve the appearance and condition 
  of the finishes. Cleaning agents must be 
  carefully selected to take into account 
  the specifics of a given finish. Some 
  popular aggressive domestic cleaners 
  have permanently damaged perfectly 
  good powder coated finishes.

CONCLUSION:  The message is that excellent, 
attractive and proven finishing options on 
architectural aluminium are available and 
readily specified.  Some information sources 
include:

a) Specialised and appropriately certified 
 AFSA members.
b) AFSA’s “Architectural Surface Finishing 
 Guide” available on the AFSA website 
 www.afsa.org.za  and which is included in 
 this Directory.
c) The AFSA Technical Assistance Scheme.  
 Contact the AFSA office - 
 Tel 011 455 5553 n

The fundamental characteristic of all three major finishes – anodising, powder coating or coil coating – is that 
all are highly developed, capital intensive and factory based technologies.  The products have long service 
potential.  



Consider the various placement 
options available on the AFSA 
website.

Visit www.afsa.org.za and have a look at 
the various opportunities on offer.

FOR MORE INFORMATION AND A 
RATE SHEET, please contact Rentia at 
the Federation on (011) 455 5553 or 
email her at rentiam@afsa.org.za.

LOOKING TO 
ADVERTISE?
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ALUMINIUM
THE COOLER ALTERNATIVE

Wines, spirits and other beverages have for 
hundreds of years been traditionally pack-
aged in glass bottles with cork seals. In recent 
times however, corks have been replaced with 
aluminium and plastic closures. The alu-
minium industry has been a beneficiary of 
this displacement of cork closures and 
continues to do so, as 
more beverage manufac-
turers ditch the long held 
traditions of corks and 
plastic caps.

In the alcoholic beverage 
space, a trend is emerging 
among distillers and  win-
eries alike whereby these 
drinks are now being packaged in aluminium 
cans; with some US, European and Austra-
lian brands offering canned options of their 
wines, spirits and cocktails. In South 
Africa, soft drinks have seen a transition from 
a part-steel-part-aluminium can to a full- 
aluminium body can.

There are reports that a more youthful 
consumer grouping comprising mainly of 
millennials has shown preference for canned 
beverages be it alcoholic or non-alcoholic. 
According to research, this market prefers 
canned drinks over bottled ones due to their 
light weight and the fact that beverages in 
aluminium packaging chill quicker. Another 
factor to take into consideration is that music 
festival venues, sports complexes, camping 
sites and beaches do not readily permit glass 
bottles, making these aluminium beverage cans 
a viable alternative.

As the aluminium industry continues to be 
under pressure from depressed LME prices, 
rising energy costs and overcapacity, could the 
use of aluminium in the beverage arena be the 
next growth frontier?

In 2005, Coca-Cola introduced the alumin-
ium bottle and by 2015, these bottles were 
already available in over 45 countries globally. 
Considering that the use of aluminium cans 

for beverages dates back to the mid 60s, 
combined with the fact that in South Africa, 
aluminium cans were first introduced around 
2015, the maths fundis can do the sums and 
let us know when to expect aluminium bottles 
locally - or maybe this equation no longer holds. 

Looking at the trends, 
aluminium seems to be 
winning the fight against 
alternative packaging 
materials due to its high 
recyclability. It however 
remains to be seen if alu-
minium will continue to 
hold its own in this com-
petitive environment; or 

if the alternatives have retreated temporarily, 
only to return with vigour.

While South Africa awaits aluminium bottles 
and cans for all beverage types to come to our 
shores, the industry is duty bound to continue 
promoting the use of aluminium as a material 
of choice and in more areas than it is the case 
currently.  n

 

Rapid technological advancements have led to heightened levels of 
interconnectedness globally, resulting in gains in social media driven 
consumerism. These rapid changes bring with them new life-
styles and consciousness about the environment and resource 
preservation. As such, brands globally have gone into overdrive 
trying to keep up with consumer needs and demands through innovation, 
process re-engineering and improvement. 

According to research, this 
market prefers canned drinks 
over bottled ones due to their 
light weight and the fact that 

beverages in aluminium 
packaging chill quicker. 

The all-aluminium Coca-Cola 
bottle, yet to reach our shores

MEET OUR INTERN

The Aluminium Federation 
of South Africa is pleased to 
introduce you to our Intern, 
Sarinah Funanani Mukwevho, 
who will handle Marketing, 
Communications and Adminis-
tration.

Sarinah completed her Bachelor of Arts 
in Communication at the North-West 
University and has been appointed 
through the Dti-funded Itukise Programme. 
She will be responsible for the Newslet-
ter and the various Marketing activities 
of AFSA. We are looking forward to 
working with Sarinah and we hope that 
her time spent at AFSA will give her the 
insight and encouragement she needs to 
further her career endeavours. n

Sarinah Funanani Mukwevho


